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I have used four best practices basic
principles in law school and law firm
libraries that can be used by libraries of all
sizes and types to help enhance our image
and promote the many services we provide
to our patrons. The following are my top
choices for best practices for PR in libraries.
Do you really know what your patrons
want? We spend so much time, money, and
effort purchasing, processing, and providing
access to print and electronic materials that
we can sometimes lose sight of our patrons'
needs.
Not sure if you know what your patrons
need and want? Do a survey. Last year
the Pence Law Library at the Washington
College of Law surveyed its faculty and
students and learned that a major concern
of our students was that the library chairs
were uncomfortable to sit in for any length
of time. The solution? We now allow
students to check out seat backs, seat
cushions, and foot rests, which have proven
to be very popular.
The students simply rave about this
simple new service. To know your audience,
ask your patrons what they most want from
your library and be willing to meet that need.
Are you groaning with frustration at the
mere mention of this old chestnut? Stop
and look at its underlying message. It really
means that we should trust our customers
and believe that their opinions, desires, and
experiences are valid.
If someone comes to a service point in
your library and either can't find what he
or she is looking for or is met with a rigid,
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When. I worked in a law firm library as
the sole professional. librarian., I made sure
to introduce myself to every partner, new
associate, secretary, and paralegal and briefly
let them know the kinds of support and
services they could receive from the library
for their practices. These visits increased the
visibility of the library and paid off with
increased emphasis and broad support for
obtaining resources the library needed-
everything from additional. databases to
extra copies of the local legal
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Have you, your library, or a staff member
won an award or accomplished something
special? Let everyone in your organization
knoiv! Celebrating the award is more than
just an excuse to throw a party-it is also an
opportunity to market the intrinsic value of
the library to your patrons. If they see that
others value your work, they will too.
The same recognition is warranted
if you just completed a major research
assiprnment for a oartner or facultv member.
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